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FEW places in the 
world are as magi-
cal as Lhasa, the 

capital of Tibet. Set on 
a plateau soaring 3,650 
m above sea level, the 
city is encircled by the 
Himalayan mountains, 
glaciers and desert-like 
landscapes. This intrigu-
ing destination is home 
to Shangri-La Hotels and 
Resorts’ newest property, 
the 289-room Shangri-
La Hotel, Lhasa, which 
opened last month. 

Welcoming travellers 
from afar, Shangri-La Ho-
tel, Lhasa is a luxurious 
home base for those wish-
ing to explore dramatic 
scenery and some of the 
world’s most culturally 
significant Buddhist sites, 
including World Heritage 
Sites such as the Potala 
Palace, Jokhang Temple, 
Sera Monastery and Nor-
bulingka Palace. The hotel 
is conveniently located 
within walking distance 
to Potala Palace and Nor-
bulingka Palace.

Guests approach the 
hotel through a grand en-
trance gate, which opens 
onto an expansive plaza 
and is inspired by tradi-

Shangri-La opens in the Himalayas

pays homage to the region 
by featuring authentic Ti-
betan cuisine. Signature 
dishes will include Roast-
ed Lamb Ribs marinated 
in Tibetan yoghurt and 
Baked Bacon wrapped in 
Tibetan cheese. Guests 
will also find a variety of 
traditional Yunnan dishes 
on the menu. The cosy 
interior of the restaurant 
is low lit by lights remi-
niscent of oil lanterns 
carried by monks; while 
the walls are draped in 
Tibetan hand-crafted car-
pets. Other Tibetan influ-
ences include decorative 
metal fixtures across the 
low ceiling beams and 
the repetitive use of the 
auspicious endless knot. 
Guests can opt to enjoy 
drinks and food in one of 
three areas: the lounge, 

dining room or outdoor 
tapas bar where they can 
take in views of Potala 
Palace.  

The all-day dining res-
taurant, Altitude, serves 
international fare and 
also has an outdoor din-
ing area. Guests can en-
joy a theatre of cooking 
due to the open kitchen 
layout. Shang Palace, a 
Shangri-La signature 
restaurant, will serve au-
thentic Cantonese and 
Sichuan specialities in a 
contemporary setting and 
in the restaurant’s 10 pri-
vate dining rooms.

For destination meet-
ings and events, organis-
ers will find ballrooms 
and function spaces 
starting from 81 square 
metres. The 1,215-sq-m 
Grand Ballroom is the 

largest in the city. The 
eves of the ballroom 
are inspired by Jokhang 
Temple, while the ceiling 
is covered in wallpaper 
using a gold brush tech-
nique. The breakout area 
at Level 5 leads to the 
Outdoor Terrace which 
overlooks Potala Pal-
ace and the surrounding 
mountain range, making 
it an ideal space for a pre-
event cocktail. 

Shangri-La Hotel, Lhasa 
is a 40-minute drive from 
Lhasa Gongar Airport and 
a 10-minute drive from 
the world’s highest rail-
way station.

Hong Kong-based 
Shangri-La Hotels and Re-
sortscurrently owns and/
or manages more than 80 
hotels under the Shangri-
La brand. n  

THE Gulf Hotel, which opened in 1969 
as Bahrain’s first five-star hotel, is re-
nowned for being the pioneer in luxury 
hospitality. For 45 years, the Gulf Hotel 
has maintained its position as the lead-
ing five-star hotel in Bahrain, selling the 
highest number of rooms in the five-star 
market and has developed an exceptional 
reputation for providing excellent service 
while catering for both business and lei-
sure travellers alike.

The hotel consists of 359 beautifully 
furnished, spacious rooms and suits, 
with panoramic views of Bahrain’s capi-
tal’s city, Manama. The Gulf Hotel’s facili-
ties also include state-of-the-art meeting 
rooms that are equipped with the latest 
in technology, a convention centre spread 
over an area of 4,780 square metres of 
meeting space and consisting of 29 state-
of-the-art venues to accommodate up to 
3,000 delegates for all types of business 
meetings, international conferences or 
dream weddings and banqueting, a la-
goon style swimming pool and children’s 
pool set amongst landscaped gardens, 
and exclusive gymnasium.

In addition to the Gulf Executive Resi-
dence, which offers 97 luxury apart-
ments, the Gulf Executive Offices offer 
7,000 sq m of prime office space with a 
600-bay multi-storey car park.

The Gulf Hotel enjoys an envious repu-
tation for delivering exceptional qual-
ity dining options, with a range of award 
winning fine dining restaurants and 
lounges, which are highly regarded as 
being among the best in Bahrain and the 
region:
• Al Waha Restaurant, offering extensive 
international buffet options;
• China Garden Restaurant, voted Bah-
rain’s best Chinese restaurant for the 
past thee years;
• Zahle, with sumptuous Lebanese food, 
live entertainment and traditional belly 
dancer;
• Fusions Restaurant, a stunning roof top 
location where East meets West;
• La Pergola, Bahrain’s most famous Ital-
ian restaurant;
• Margarita Mexicana Restaurant, serv-
ing authentic Mexican dishes;
• Royal Thai Restaurant for the best Thai 
dishes in a beautiful Thai house sur-
rounding;                                             
• Sato Japanese Restaurant, with sushi 
bar, Teppanyaki and Tatami rooms; and
• Takht Jamsheed Restaurant, for the best 
Iranian kebabs in Bahrain.

Other Gulf Hotel outlets include the 
famous Sherlock Holmes Restaurant 
and Bar, Typhoon, Vintage Wine Bar and  
Café Delices. n

Gulf Hotel is a pioneer 
in luxury hospitality

DEAL 
ALERT!

Pay RMB2,488 ($400) per night (plus 15 per cent service fee) inclusive 
of buffet breakfast and dinner for two. Offer valid until June 30 this year.

tional Tibetan architec-
ture, as is the hotel’s ex-
terior. The unique Tibetan 
culture was the reference 
for the property’s harmo-
nious, contemporary inte-
riors – the heart of which 
is Lodgers Lounge. 

The focal point of the 
lounge is a dramatic 6.5 
m chandelier draped in 
flowing red fabric, which 
is reminiscent of a prayer 
wheel. Dressed in warm 
tones and earthy colours 
drawn from Thangkas 
(Tibetan paintings), high 
ceilings and windows sur-
rounding the lounge let 
in light and fresh air, and 
guests can enjoy snacks 
and beverages inside or 
on the outdoor patio.  To 
the right of the lounge is 
the Front Desk, where a 
floating cloud installa-
tion behind the recep-
tion creates a dream-like 
space. Signifying unity 
and strength, the ancient 
Tibetan symbol of swirl-
ing clouds are made into 
a contemporary work of 
art by using hammered  
oxidized bronze. 

The Shangri-La brand 
was inspired by the 
mythical paradise found 

in James Hilton’s novel, 
Lost Horizon. True in 
spirit to that imaginary 
Shangri-La, the hotel of-
fers guests Shangri-La’s 
heartfelt hospitality and a 
full array of facilities and 
luxurious comforts, from 
a range of dining venues 
and recreational facilities, 
to spacious guestrooms 
and elegant meeting and 
event spaces. 

The hotel’s Horizon 
Club Lounge caters to the 
full range of travellers’ 
needs, providing destina-
tion information, arrang-
ing tours and transpor-
tation as well as offering 
business services.

Visitors to Lhasa are ad-
vised to acclimate to the 
high altitude before ex-
ploring widely. To refresh 
and assist guests in doing 
so, the hotel has built the 
first oxygen lounge to be 
found in a hotel in Lhasa. 
Guests can relax and en-
joy reflexology treatments 
there while overlooking 
the hotel’s landscaped 
garden. Two stunning pa-
vilions built by Tibetan 
craftsmen using bronze 
ware, lacquer, murals and 
carvings anchor the land-

scape. In addition to the 
oxygen lounge, a spa, fully 
equipped gym, an indoor 
swimming pool, and a 
complete clinic with pro-
fessional staff are located 
onsite. 

Among the 289 con-
temporary guestrooms 
are 10 long-stay apart-
ments. Guestrooms, some 
of which offer views of the 
Potala Palace, start from 
42 sq m and are equipped 
with complimentary wi-
fi internet access. The 
rooms’ modern décor is 
grounded in neutral col-
ours and accentuated 
with the earthy reds, deep 
blues, and vibrant greens 
that are seen in tradition-
al Tibetan dress. Tradi-
tional Himalayan accents 
such as turquoise stone, 
decorative metals, floral 
patterns and auspicious 
symbols complement the 
contemporary design. 

In-room services will 
include authentic sweet 
tea served in Tibetan pots 
and turndown gifts such 
as hand-woven pouches 
made of yak fur. 

The hotel’s signature 
outlet is Shambala, a ta-
pas bar and lounge. It 
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